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ROS and One Stop Sponsorships 

ROS Sponsorships sold on a CPM basis 

One Stop Sponsorships sold on a monthly basis (all 5 ad units included in Category One Stops only) 

Ad units: 

Leaderboard – 728x90 pixels 

Position One Premium Boombox – 300x250 pixels 

Position Two Premium Boombox – 300x250 pixels  

Upper Small Boombox – 180x150 pixels 

Lower Small Boombox – 180x150 pixels 

  Expandable Ad units (Rich Media*): 

   Expandable Leaderboard – 728x180 pixels 

   Expandable Premium Boomboxes – 500x250 pixels   

  Format:  GIF, Animated GIF, JPEG, HTML, Flash (see below for ClickTag instructions), Rich Media* 

  File size:  39K 

  Material due:  3 business days prior to posting; Rich Media required 5 business days prior to posting  

  Send material to:  amanda.miller@penton.com 

 

 Introstitial / Roadblock – up to 640 x 480 pixels 

Ad serves to every unique visitor (one unique visitor counted within an 8 hour period).  Sold on a weekly basis. 

  Format:  GIF, Animated GIF, JPEG, Flash (see below for ClickTag instructions), Rich Media* 

  File size:  50K or less  

  Material due:  3 business days prior to posting; Rich Media required 5 business days prior to posting 

  Send material to:  amanda.miller@penton.com 

 

  

amanda.miller@penton.com
amanda.miller@penton.com
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 Homepage Peel Back (Rich Media*) 

 100% exposure to all Homepage views.  Sold on a monthly basis. 

- Closed creative must be no larger than 125w x 125h pixels.   

- Expanded creative must be no larger than 600w x 600h pixels for optimal display on a 15” monitor. 

- Expansion can be mouse-over. 

- Max initial file load:  40kb 

- Max polite file load:  80kb 

Material due:  5 business days prior to posting  

  Send material to:  amanda.miller@penton.com 

 

* Rich Media creative must be hosted through a third party such as Pointroll, Visual Steel, Eyeblaster, (see  complete 

third party vendor list below).  We only accept third party tags.  

 

Penton Media uses DoubleClick DART for all of its ad serving. 

1. File Sizes and Looping  - File Size applies to direct upload/initial load only, not redirect or polite 

downloads.  Polite downloads may be up to 100K after initial load.  Looping and frames do not 

apply to Flash. 

 Max File Size = 39K 

 Max Frames = 4 

 Looping = 3 times 

 Animation length:  15 seconds 

 

2. Banner Formats:  

GIF, Animated GIF, JPEG, Flash and Rich Media (advertisements with which users can interact, 

as opposed to solely animation and excluding click-through functionality, in a web page 

format).  Non-accepted formats:  Java, Java Applet 

a. Flash - The following guidelines must be observed.  (Note: expanding ads are not 

acceptable as Macromedia Flash.) 

i. Supply both the compiled swf file AND backup gif.   

ii. A clickTag will need to be added to the code before the swf file is compiled in 

order for DART to track clicks.  

 Click here for help on adding a clickTag 

 Click here to verify the clickTag was added correctly 

amanda.miller@penton.com
http://www.genelu.com/content/view/98/1
http://gts.dartmotif.com/validator/
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b. HTML – The following guidelines must be observed. 

i. Penton Media utilizes Javascript ad tags on its pages.  HTML banners must be 

constructed to work within these tags. 

ii. HTML banners may either call to the client’s server for component images or the 

component images may be submitted along with the HTML code directly to 

Penton Media.  All component images must observe file size restriction and total 

combined file size of component images should not exceed maximum specified 

file sizes for the appropriate banner size. 

iii. In order for DART to track clicks on HTML banner with a ‘form action’ field (such 

as pull down menus, or typed search entry banners) you MUST use the form 

method=get and NOT form method=post.  Penton Media will then be able to 

track clicks on your banner, though we may not be able to track clicks to 

multiple URLs separately. 

iv. <HTML> and <BODY> tags are not required.  If you need to use <BODY> for your 

formatting you should substitute <TABLE> tags instead. 

 

c. Rich Media – Automatic play or pre-expand are not allowed.  

Penton Media follows IAB Guidelines. For more specific details, please consult:  IAB’s 

Rich Media Creative Guidelines. Allow 5 business days for testing. 

i. User-initiated expand/contract 

ii. Must have a visible close button 

iii. Audio must be user-initiated on click only 

iv. Must use a z-index of 500 for Expandable/Retractable ads 

v. Expanded window not to exceed 2.5x the original dimensions. 

vi. Direction of expanding banners:  

vii. 728x90 – down and 300x250 – left 

viii. Must include a target=blank command that will launch a new browser 

 

d. 3rd Party Ad Serving - Penton Media accepts Ad tags from the following DoubleClick 

certified vendors. (Note: Vendors may impose additional charges which may increase 

the cost of any campaign using their products.) 

 FlashTalking 

 Facilitate 

 Atlas  

 Eyewonder 

 Mediaplex 

 United Virtualities 

 Unicast 

 PointRoll 

 Tangozebra 

 Eyereturn 

 ViewPoint 

 AdRelief 

 AdCamo 

 DoubleClick DFA 

http://www.iab.net/iab_products_and_industry_services/508676/508767/Rich_Media
http://www.iab.net/iab_products_and_industry_services/508676/508767/Rich_Media
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Click Tracking with Flash – Advertisers/Agencies  

For Flash Version 7.0+ Users  
 

1. If you are using Flash version 7.0+, the appearance of your screen may differ. Please visit 

http://www.macromedia.com/resources/richmedia/tracking/designers_guide/ for reference.  

2. The syntax for version 7.0+ is slightly different. Select the layer that contains your button. Open your Actions panel and copy and 

paste the code EXACTLY as follows (i.e. Do not modify the code):  

on (release) { if ( _level0.clickTag.substr(0,5) == "http:") { getURL( _level0.clickTag, "_blank"); } }  

3. Alternatively, some users find it helpful to place a button on a new layer at the very bottom of all other layers. If you choose 

this method, turn off all the other layers to isolate the button, associate the action with the button, and then manually 

paste the following clickTAG code into the actions window EXACTLY as shown (i.e. Do not modify the code):  

  on(release) { getURL(clickTag, "_blank"); } 

4. Below is a screen-shot of this implementation page in Flash version 7.0  
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 Supermarket News Daily News Update eNewsletter 

 Header Boombox Position -- 180x150 pixel ad 

  Format:  GIF or JPEG ONLY --  Flash ads not allowed 

  We advise against sending Animated GIFs as the animation can get stripped in many eMail  

   platforms 

   File size:  20K or less   

   Url of advertiser’s choice 

 or 

 Top, Second and Third Banner Positions -- 468x60 pixel ad  

  Format:  GIF or JPEG ONLY --  Flash ads not allowed   

We advise against sending Animated GIFs as the animation can get stripped in many eMail  

  platforms  

   File size:  20K or less   

   50 words of text 

   Url of advertiser’s choice 

or 

Tower Position -- 120x600 pixel ad 

  Format:  GIF or JPEG ONLY --  Flash ads not allowed   

We advise against sending Animated GIFs as the animation can get stripped in many eMail  

  platforms    

File size:  20K or less   

   Url of advertiser’s choice 

 Material due:  10 days prior to deployment  

   Send material to:  amanda.miller@penton.com  

amanda.miller@penton.com%09
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 E-Blasts 

 Advertiser creates content/message.  Advertorial in nature.  This is a 600 pixel wide E-Mail with images and text. 

 eMail width - 600 pixels wide 

  File Format: HTML Only with image URLs mapped – will not accept images, PDFs or word docs 

- Example of proper image map: http://companyserver.com/mappedimage.jpg 

- Example of improper image map: mappedimage.jpg 

File size:  less than 75K (better if less than 50K) 

We advise against sending Animated GIFs in your design as the animation can get stripped in many eMail  

 platforms 

 Optional Text backup version - up to 500 words of copy submitted in plain text format only 

 Subject line text – max 50 characters in plain text only 

 Supply Test List, Seed List, Signed Indemnification Form, and Suppression List* 

  Material due:  10 days prior to deployment  

  Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

 *list of eMail addresses that the advertiser has been asked not to send eMail to.  To avoid violating CAN SPAM 

 laws, we are required to ask for this list as we are sending an eMail on the advertiser’s behalf.   

  

http://companyserver.com/mappedimage.jpg
mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
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E-Postcards 

 Exclusive sponsorship E-mail with “front and back” creative – 600 pixels wide by 400 pixels high.     

  Format:  GIF, JPEG 

  File size:  less than 50K 

 Subject line text 

 Instructions where links are to be placed 

 Supply Test List, Seed List, Signed Indemnification Agreement, and Suppression List* 

  Material due:  10 days prior to deployment  

  Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

 *list of eMail addresses that the advertiser has been asked not to send eMail to.  To avoid violating CAN SPAM 

 laws, we are required to ask for this list as we are sending an eMail on the advertiser’s behalf.   

   

Video E-Blasts/E-Postcards 

 E-Blast or E-Postcard with up to 5 minutes of pre-produced video. 

 Video player landing page includes a 728x90ad unit 

  Format:  e-blast:  HTML;  e-postcard:  GIF, JPEG 

  File size: less than 75K 

 Company logo 

 Subject line text 

 Instructions where links are to be placed 

 Supply Test List, Seed List, Signed Indemnification Agreement, and Suppression List* 

  Material due:  14 days prior to deployment  

  Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

*list of eMail addresses that the advertiser has been asked not to send eMail to.  To avoid violating CAN SPAM 

laws, we are required to ask for this list as we are sending an eMail on the advertiser’s behalf.   

mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
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INDEMNIFICATION AGREEMENT WITH PENTON MEDIA, INC. 

(For use with email blasts for third parties) 

1. We shall, at our own expense, indemnify, defend, and hold harmless Penton Media, Inc. together with its 

affiliates, employees, directors, officers, representatives, and agents (“Penton”) against any claim, suit, action, 

or other proceeding brought against Penton by a third party based on or arising from Penton’s distribution of 

promotional e-mails to any e-mail address EXCEPT (i) those e-mail addresses that appear on a suppression list 

we provide to Penton; and (ii) those e-mail addresses that appear on Penton’s own suppression list.  The term 

“suppression list” is defined as a list of those addresses of prior recipients of e-mails from the sender who have 

requested that no further e-mails be sent to them by the sender (they have “opted out” of the receipt of e-mails).   
 

2. We shall, at our own expense, indemnify, defend, and hold harmless Penton against any claim, suit, action, or other 

proceeding brought against Penton by a third party based on or arising from any of the following: 

 Our failure to supply Penton with a complete and accurate suppression list.   

 Any inaccurate statement to Penton that we do not maintain a suppression list when, in fact, we either do or 

should maintain such a list. 

 Our use of any suppression list supplied by Penton for any purposes other than suppression.   

 Our failure to supply Penton with an opt-out mechanism either in the form of an opt-out link or an unsubscribe e-

mail address to allow recipients of promotional e-mails to request that no further e-mails be sent to them 

 

3. We agree to indemnify, defend, and hold harmless Penton against any claim arising under the circumstances listed in 

paragraphs 1 and 2 provided, however, that in any such case:  (i) Penton provides us with prompt notice of any such 

claim; (ii) Penton permits us to assume and control the defense of such action, with counsel chosen by us (who shall be 

reasonably acceptable to Penton); and (iii) we do not enter into any settlement or compromise of any such claim without 

Penton’s prior written consent, which consent shall not be unreasonably withheld or delayed.  We will pay any and all 

costs, damages, and expenses, including, but not limited to, reasonable attorney’s fees and costs awarded against or 

otherwise incurred by Penton in connection with or arising from any such claim, suit, action or proceeding. 

 

 

Print Name ____________________________________ 

 

Sign Name ____________________________________ 

 

Title _________________________________________ 

 

Company Name _______________________________________ 

 

Company Address ______________________________________ 

 

_____________________________________________________ 

 

Date ________________________________________ 
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 In Banner Registration Ads - 300x250 pixels 

Sold on a CPM (cost-per-thousand) or CPL (cost-per-lead) basis 

 Logo and/or subtle background image. Please send as JPG/.psd file at 300 resolution 

 Specify what information the user is required to enter and what is optional (name, email address, job    

 title, etc.) 

 Additional survey questions (with multiple choice answers).  Please limit to two questions.  Note – the 

 user’s answer is limited to 250 words.  This limitation will have to be included in the form if this option 

 is selected. 

 Copy of the white paper or whatever it is they’re promoting as a download.  Send as PDF 

 Please be aware that the art work and phrasing within the banner registration ad should be compelling 

 enough to persuade the user to click on the ad. 

 E-Mail address to forward weekly leads 

  Format:  JPEG and Photoshop files 

  File size:  less than 1 MB 

Material due:  1 week prior to posting  

  Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
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White Paper Postings - Sold on a quarterly basis.   

728x90, 300x250 & 180x150 pixel ads (these will run throughout the Web site for promotional purposes 

and on the landing page) 

 Format:  GIF, Animated GIF, JPEG, HTML, Flash (see below for ClickTag instructions), Rich Media* 

 File size:  40K or less 

Company logo – 300 pixels per inch and about 5 inches wide, GIF, JPEG 

White paper (must meet editorial approval) in PDF format no larger than 1 MB.  This decreases 

 frustration the online user may have because of a slow Internet connection. 

White paper executive summary 

 3 qualifying questions to include in registration form 

 Registration form answer options and required form fields (see registration form example below) 

 E-Mail address to forward weekly leads  

Material due:  3-4 weeks prior to posting 

  Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

 

 

mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
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Ask The Experts 

Exclusive rights to sponsored category.  Sold on a quarterly basis. 

 728x90, 150x600 and 180x150 pixel ads (these will run exclusively in sponsored category) 

  Format:  GIF, Animated GIF, JPEG, HTML, Flash, Rich Media 

  File size:  30K or less 

Expert’s Headshot – 76x86 pixels (static) 

 Expert’s Name, Title, Company Name, Expert or Company City and State 

Expert’s Background Information – can be up to 100 words.  Include the types or categories of questions 

a reader might ask – this will help to generate higher quality questions. 

URL Address – provide destination URL (ex. www.penton.com) and display text (ex. Penton Media) to be 

included in the Expert box. 

E-Mail Address – this is public and located within the Expert box.  A general company E-Mail address can 

be used or we can set up a special Ask The Expert E-Mail address. 

Phone Number – we recommend a general toll free number or sales number 

Company logo – 120x60 GIF, JPEG 

E-Mail Addresses of everyone including Expert who will want to be copied when a question is asked. 

2 or 3 seed questions to get the category Q & A started 

 Expert will be given a 15-minute administration training session 

 Material due:  3-4 weeks prior to posting 

 Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com  

 

 

 

 

mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
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Pop Quiz  - see below for Penton Media Pop Quiz details 

728x90, 300x250 & 180x150 pixel ads (these will run throughout the Web site for promotional purposes) 

Material due:  4 weeks prior to posting 

Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

 

1. Contest Title 
See Appendix A for an example. 

2. Sponsor Logo 
Please supply an image of your logo in .psd or .eps format.  If it isn’t available in one of those formats, we’ll 

need the highest quality jpg you can supply. 

3. Choose the Character & Background Color  
See Appendix B below for examples of how the characters look in the finished popquiz. 

Ed 

 

 

 
Professor 

 

         

 

 
Walter 

                 

 

 
4. Is this a giveaway?  

See Appendix A for an example 

 Please supply text describing the prize (50 characters maximum) 

 Please supply an image of the prize you are giving away. We must have permission to use the image of 
the prize, so some options include: 

 Use an image that your staff has created.  If the prize is one of your company’s products, that 
works nicely. 

 Penton can provide an image of an iPod that we’ve created which  you are welcome to use,  

 Obtain written permission from a third party whose product you are giving away as a prize.  
We can’t use an image we’ve downloaded from another website (ie. Starbucks Gift Certificate) without 

their written permission.  

5. Welcome Text 
See Appendix A for an example. 

mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
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6. Introductory Text 
See Appendix A for an example.  600 characters maximum, including spaces 

7. Questions and answer options 

 There is no limit to how many questions can be included in the quiz. 

 All questions are in multiple choice format with one correct answer and unlimited answer options. 

 There is a 500 character maximum, including spaces for each question and each answer option. 

 Please indicate which answer options are correct. 
 

8. Required Fields 
See Appendix A for an example.   

 First Name – always included, always required 

 Last Name – always included, always required 

 Email – always included, always required 

 Company – always included, your choice to make required or not required 

 Title – always included, your choice to make required or not required 
 

9. User Questions 
You may include an unlimited number of custom demographic questions (ie.  How many people are in your 

company? What is your primary job function?) These can be fill-in the blank or select one from a drop-

down list. Both type of answer has a 100 character maximum.  See Appendix A for an example. 

10. Scoring Method 
Select one of the following scoring methods 

 Permit multiple submission, store all 

 Permit multiple submission, store last 

 One submission per unique email address 

 
11. What message do you want on the results pages to include, based on the user’s score? 

See Appendix A for an example.  Each result page must be 100 characters or less  (Italics below 

represents some sample copy we’ve used before.  You’re encouraged to come up with your own, but 

welcome to use this copy.) 

 Perfect Score: You are a genius!  Are we related? 

 75%-99% Correct: Your Mother would be proud.  But aren't mothers proud of just about everything? 

 50%-74% Correct: You are Average.  Thanks for taking the time to elevate my stature! 

 25%-49% Correct: It's a start!  You can't all be me! 

 0%-24% Correct: It could be worse.  You could be burdened with my unlimited charisma. 
 

12. Sponsor’s message on the results page (optional) 
If you would like to include a message on the results page, including a link back to your site, please provide 

the text and link information.  This would appear on all results pages, regardless of the user’s score. 
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Appendix A: Help File 

1. Quiz page 
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2. Quiz Results Page   
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 Appendix B: Examples of Pop Quiz Characters 

1. Ed the Game Show Host Character 
This is an example of a real quiz using the Ed character.  Also note that the prize for this quiz is an iPod 

in which we used Penton’s image of an iPod. 
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2. Professor Character 

This is an example of a real quiz using the Professor character.  Notice that in this case, the client has 

used their own product as the prize. 
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3. Walter Character 
This is an example of a real quiz using the Walter character.  In this case, the prize is described, but not 

pictured. 
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Total Access Blog Sponsorship  
 
- Leaderboard ad (728x90) -- runs on Total Access Blog pages 
- Premium Boombox ad (300x250) -- runs on Total Access Blog pages 
Format:  GIF, Animated GIF, JPEG, HTML, Flash, Rich Media 
File size:  40K or less 
 
- Company logo -- runs on Total Access Blog pages 
No background or transparency 
300 dpi 
150x110 pixels 
 
- Company description (250 words) 
 
Material due:  20 days prior to blog posting 
 
Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

 

Web site Skins/Homepage Takeover 

For the background Web site Skin - 

The background image would accommodate any of the white area surrounding the content and below 

the top navigation with a file size of less than 40K saved in JPEG format. The image can tile globally or 

vertically or could be one single image of around 1200x600 at 72ppi.  Larger would be fine also so long 

as it doesn’t increase the file size. The content area remains as a white background.  Advertiser image 

must be approved by the Publisher prior to launch.   

For the Homepage banner ads - 

- Accepted formats: GIF, Animated GIF, JPEG, HTML, Flash, Unicast, Eyeblaster, Pointroll, Enliven, 

Bluestreak, Motif. 

- Non-accepted formats: Java, Java Applet. 

- 3rd Party Ad Serving: we will accept most 3rd Party Ad tags including DART, Atlas, Bluestreak, and 

Mediafarm. All 3PAS must be accompanied by anti-caching documentation. 

-Banner specs: 728x90 = 35kb; 300x250 = 35kb; 180x150 = 35kb Maximum Frames = 4; Maximum 

Loops = 3 times 

All material due 2 weeks prior to post 

Send material to:  dannielle.kent@penton.com and amanda.miller@penton.com 

mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
mailto:dannielle.kent@penton.com
mailto:amanda.miller@penton.com
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Custom Content Sponsorship specs 
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Video Hosting and Promotion 

 WE DO NOT edit videos. We require all video/banners in final format.  

- Video – see Video Specs below 

- Title of clip - 40 characters MAX, including spaces (**we do not edit copy, if the copy 

provided is too large it will be sent back and therefore add additional time to your scheduled 

launch date).  No technical limitation. 

- Copy/Description of video - 125 characters MAX, including spaces ( **we do not edit copy, if 

the copy provided is too large it will be sent back and therefore add additional time to your 

scheduled launch date).  

- A 728x90 banner ad to run on the video player page  

 Format:  GIF, Animated GIF, JPEG, HTML, Flash, Rich Media* 

   File size:  39K or less 

- Clickthrough URL for banner advertisement 

- If applicable, external links for the Related Links section (no more than two links) 

- Banner ads promoting the video that runs ROS – 728x90, 300x250 and 180x150 

 Format:  GIF, Animated GIF, JPEG, HTML, Flash, Rich Media* 

   File size:  39K or less 

- Complete, sign and return Penton Rights Dispensation Short Form (below) 

 Material due:  7 business days prior to posting  

   Send material to:  dannielle.kent@penton.com  and amanda.miller@penton.com 

dannielle.kent@penton.com%20%20and%20amanda.miller@penton.com%20
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Video Specs: 

 Files will be sent in .flv format 

 If sending a .flv is not possible we can accept videos in the following formats: MPEG/VOB, AVI, 
ASF/WMA/WMV, RM, QT/MOV/MP4 and transcode this to .flv.  Note that transcoding will require extra 
lead time and if large numbers of files are supplied in formats other than .flv we cannot guarantee how 
quickly these may be ready for posting. 

 Videos should be in the 4:3 aspect ratio, preferably 400x300px.  If the video is not provided in this size we 
reserve the right to modify the original file to fit our video player. Aspect ratio doesn’t really matter, in terms 
of the player. As long as the width is 400px, the video will just have extra space above and below it...in a 
‘widescreen’ scenario. We cannot guarantee how quickly these may be ready for posting. 

 We recommend that no individual clip be more than 3 mins in length. Videos longer than the recommended 
three minutes can increase streaming and slow computers. This frustrates the end user and increases the 
probability of exit rates.  

 The .flv encoding options below are meant to have good quality with the smallest possible file size. 
The .flv video bitrate should be 225Kbps or 350Kbps. As long as 225Kbps looks acceptable, use that. 
Some videos will need the 350 though, depending on their content/filters/motion etc. 225 is fine most of the 
time though. 

 The .flv audio bitrate should be 48Kbps @ 22,500Hz and Mono for normal voice. If audio quality 
requirements are higher (a sample of music for example) then use 64, 96 or even 128Kpbs, all at 44100Hz.  

 

Click Tracking Instructions For Promotional Flash Banner Ads For Flash Version 7.0+ Users  
 

1. If you are using Flash version 7.0+, the appearance of your screen may differ. Please visit 

http://www.macromedia.com/resources/richmedia/tracking/designers_guide/ for reference.  

2. The syntax for version 7.0+ is slightly different. Select the layer that contains your button. Open your 

Actions panel and copy and paste the code EXACTLY as follows (i.e. Do not modify the code):  

on (release) { if ( _level0.clickTag.substr(0,5) == "http:") { getURL( _level0.clickTag, "_blank"); } }  

3. Alternatively, some users find it helpful to place a button on a new layer at the very bottom of all other 

layers. If you choose this method, turn off all the other layers to isolate the button, associate the action 

with the button, and then manually paste the following clickTAG code into the actions window 

EXACTLY as shown (i.e. Do not modify the code):  

  on(release) { getURL(clickTag, "_blank"); } 
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